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PULSE CHECK

88 — 90%

of employees want to
work in the office

Gensler 2020 Work From Home Study
Cushman Wakefield Future of the Workplace 2020

It’s time to move forward and
use research-based solutions
to make work better.

Gain employee input about working from home
and returning to the office with a pulse check.

Measure employee sentiment — and how it’s
shifting — to inform priorities and decision
making for both the future workplace and Work
from Home (WFH) strategies.

Our Returning to the Workplace (RTW)
Surveys ask employees about their work from
home experience and both short- and longer-
term expectations from the workplace.




Survey Benefits

Basic

Baseline survey

Ideal for groups of 25-200
10 questions

Easy to use results

free

GATHER DATA

Gain user input

Identify motivators to return
Understand expectations
Inform workplace priorities

Uncover Work from Home gaps

Advanced

Customized survey

Ideal for up to 1,000
employees or 1-3 locations

14 questions
ARC Consultant analysis

Key findings for each
question

contact us for pricing

Premier

Customized survey

Ideal for large groups or
multiple locations

17 questions
ARC Consultant analysis
Demographic filtering

Detailed Survey Findings
Key Considerations

contact us for pricing




INSIGHTS
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SAMPLE DATA

5. What are your top reasons for returning to the workplace?

The survey and results include three major
sections:

1. Work from Home Experience - to
understand the situations employees have
experienced or are experiencing

2. Returning to the Workplace — to identify
sentiment about the return, including
aspects people seek and concerns they
may have

3. Looking to the Future — to inform priorities
for the future workplace as well as projected
utilization This data serves as a pulse check
on employee sentiment — and can be used
more than once. Should the duration of
WFH extend, so too may employee
perspectives on their WFH and RTW
priorities.
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TRUSTED PARTNERS

Developed by Steelcase Applied Research +
Consulting (ARC), our RTW Surveys leverage
our deep understanding of work, workers and
the workplace.

We begin with 10 foundational questions on
every survey — and supplement this with the
ARC RTW Question Library.

Each survey takes 5-10 minutes to complete,
depending on the number of questions
selected.

The surveys are conducted in the Qualtrics
platform and meet client needs for data privacy.
(More information is available on GDPR and
PII)

Click the image in the laptop for a demo of
the survey.



http://steelcase.co1.qualtrics.com/jfe/form/SV_cUWCthhbb3mK14F

ABOUT

Process matters. At Atmosphere
Commercial Interiors, we are dedicated to
partnering with you to connect the dots
between your creative team’s vision and living
in a space that is authentic to you and your
brand.

With Steelcase, a global leader in workplace
products and research, and hundreds of
additional vendor partners, we offer a
comprehensive  portfolio  of  furniture,
technologies and services to provide you with
the right solutions, no matter where you are in
your project timeline.







CONNECT

Minnesota
Minneapolis

Arizona
Phoenix
Tucson

Wisconsin
De Pere
Eau Claire
Madison
Marathon

Hlinois
Rockford

www.atmosphereci.com

instagram.com/atmosphere_ci
facebook.com/atmospherecommercialinteriors
linkedin.com/company/atmosphereci
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